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produced to promote and explain vvith the new publicity 
franchising to the public. The ni itcrial as part of a bid to 

poster and leaflet will he }pro: note awareness of 

ti-auchising among 

target groups. 
Fins publicity 

inatrrial has been 

across England and WAc, developed in 
Advice centres and citizens consultation with the 

advice bureaux, lihrarw,,, qNC N\ I iw Society and the 

displayed in franchiýcd 

firms' offices and it 

thousands of public 
information outlct,, 

colleges, town Advertising Standards Authority 

mid is being issued to meet the 

growing interest in franchising from 

the public. Franchised firms seeking 

further copies of the poster and leaflet 

. Itould contact the franchise 
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